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A historical study on the process of the acceptance and development of aerobic dance

in Japan(1971-1986)

(Abstract)

This study focuses the process of the acceptance and development of aerobic dance in
Japan. It examines the reason why aerobic dance, based on scientific theory, Cooper’s
aerobics theory, lead to injuries in many people in Japan. The results are as follows:

Jackie Sorensen opened a Japanese branch office in 1980. Kenneth H. Cooper visited
the Asahi Aerobics Seminar held in 1981 where his theories were used to present
aerobic dance for women as a form of physical fitness. In 1982 The Sports Collection and
Studio NAFA opened in Japan, the first exercise clubs using aerobic dance from America.
In the same year, the advertising agency Daiiti Kikaku also presented aerobic dance to
the Japanese public. Also the sponsor, Otukaseiyaku, broadcasted the television
program “Aerobicise” which drew from the Oronaminc Aerobics campaign. Both of these
were connected with a concept that explained aerobic dance as a form of entertainment
or novel gimmick, and not an actual fitness program.

Afterwards, some enterprises started to make videos and TV programs about aerobic
dance, and incorporated aerobic dance into advertising campaigns for their corporations
and merchandise. In the meantime, With the induction of the leotard came a popular
sexualization of image of aerobic dance. On the other hand, professional aerobic dance
mentors were scarce, and serious follow-up research was lacking. Eventually, events
and athletic meetings became widely held. Thus, Aerobic dance became a competitive
sport by the name of “aerobic”.

In the acceptance and development of aerobic dance in Japan, too much attention was
paid to the novelty and the sexualized image of aerobic dance after its introduction to
Japan. In that way, aerobics theory, the most essential part of aerobic dance, was
ignored. This separation of aerobic dance’s popular use from its theory resulted in

widespread injuries for many practitioners in Japan.



